
DEREK CLAUSSEN

C A L L  M E E M A I L  M E L I N K E D I N W E B S I T E

The examples in this portfolio are a visual representation of only a fraction of the projects I‘ve had influence on. 
As a servant leader, I‘ve been hands-on/hands-off, in board rooms, implemented software systems and been a 
part of almost every aspect of business operations. In these places, I‘ve proven my ability to build and guide high-
performing creative teams, drive cohesive brand and content strategies, and deliver impactful, people-centered 
marketing solutions that elevate both team culture and business outcomes. Let‘s talk.

THESE ICONS INDICATE 
SPECIFIC REQUIREMENTS 
FOR EACH PROJECT

PROJECT DETAILS INCLUDE 
WHICH TEAMS WERE PART OF 
THE COLLABORATIVE EFFORTS

TEAMS 
INVOLVED



Designed and ar t  direc ted a new membership 
campaign target ing both prospec t ive and exis t ing 
customers.  This was in conjunc t ion with a 
new membership pr ic ing model  that was to be 
announced.  Dur ing the projec t ,  I  col laborated 
cross-func t ional ly  to develop s trategic concepts 
and cohesive v isual  execut ions.  I  a lso led the work 
through creat ive rev iew,  incorporat ing s takeholder 
feedback to ensure al ignment with business 
objec t ives.  F inal ly,  I  presented f inal  designs 
to market ing managers and senior leadership, 
secur ing approval  for launch across mult iple 
customer touchpoints .

S TR ATEGY COLL ABOR ATION DESIGN PRESENTATION

MEMBERSHIP ACQUISITION, RETENTION 
& REINSTATEMENT

CAMPA IGN

TE AMS INVOLVED

Content Strateg y
Creative Ser v ices
Customer Engagement

Leadership
Marketing





S TR ATEGY COLL ABOR ATION FRESH DESIGN PRESENTATION

MEMBERSHIP ACQUISITION, RETENTION 
& REINSTATEMENT

CAMPA IGN

Led the design and ar t  direc t ion of  a subsequent 
membership campaign centered on the phrase, 
“Dr iven by Purpose”,  introducing a refreshed 
v isual  language and messaging framework . 
Developed or ig inal  graphic assets to ar t iculate 
the new direc t ion and ensured consis tenc y across 
touchpoints .  Col laborated cross-func t ional ly 
and guided the work through creat ive rev iews, 
present ing ref ined solut ions to market ing 
s takeholders and leadership for al ignment and 
approval .  F inal  assets included new t ypefaces , 
color palet te,  graphic components and imager y.

TE AMS INVOLVED

Content Strateg y
Creative Ser v ices
Customer Engagement

Leadership
Marketing



Together, We Are Radiology

JOIN TODAY

Together, We Are Radiology

JOIN TODAY



AASM SLEEP TM
BRANDING

MARKE T 
RESE ARCH

TE AMS INVOLVED

Information Technolog y
Leadership
Marketing
Subjec t Mat ter Exper ts

LOGO 
DESIGN

PROJEC T 
MANAGEMENT

WEB 
DESIGN

Led the design and ar t  direc t ion of  A A SM SleepTM, 
a telemedicine plat form developed by the 
American Academy of  Sleep Medicine (A A SM) to 
enhance pat ient access to sleep medicine ser v ices. 
I t  featured a ful l  design sys tem, web design and 
graphic component development for a pubic-facing 
appl icat ion.  The plat form included tools for sleep 
track ing ,  quest ionnaires ,  and integrated with F i tbi t 
s leep data,  ensur ing comprehensive care for sleep 
disorders.  A l l  v isual  components were uniquely 
created and displayed through pr int ,  web and 
exper ient ial .





INFOGRAPHICS

RSNA NEWS

S TATIS TICS  
& DATA

TE AMS INVOLVED

Content Strateg y
Communicat ions
Creative Ser v ices

COLL ABOR ATION VEC TOR 
ILLUS TR ATION

EDUC ATION

Designed and ar t  direc ted a ser ies of  infographics 
for Radiological  Societ y of  Nor th America ‘s  of f ic ial 
pubicat ion—RSNA News ,  translat ing complex 
medical  and AI - related topics into clear,  v isual ly 
engaging narrat ives.  For example,  I  developed 
an infographic on mit igat ing bias in imaging AI , 
simpli f y ing concepts such as dataset diversi t y, 
val idat ion,  and equitable outcomes into accessible 
v isual  f ramework s for a c l inical  audience.  A l l 
infographics required col laborat ion with the 
editor ial  team to ensure accurac y,  c lar i t y,  and 
al ignment with publ icat ion s tandards.



L I S T I N G  A N D  S E L L I N G 
Y O U R  H O M E

Thank you for your 
patience, empathy, 

persistence, and attention 
to detail throughout this 

long process. Your positive 
attitude was unwavering, 
and it guided us gracefully 

through some pretty 
trying times.

RELATIONSHIPS  |  INTEGRITY  |  RESULTS

 � Work as a team to ensure a smooth and seamless 
transaction from start to finish

 � Exceed expectations by being solution-based

 � Make every effort to be proactive and limit surprises

 � Provide exceptional service by being honest, loyal, 
understanding and attentive

 � Give our clients such an outstanding experience that 
they will always think of, and recommend, The Ristine 
Team to friends and family for any real estate need 

We Promise to

RISTINETEAM.COM  |  630.665.1000

Top 6 reasons to consider the 
Ristine Team

40 years of  extensive 
experience in ALL areas 
of  real estate

Proven marketing 
methods and streamlined 
systems mean a seamless 
transaction for you

Full-time career 
professionals who strive to 
provide unparalleled quality 
of  service at all times

1

3

5

Our listing market times 
are half  the average market 
time of  MLS listings

New and innovative 
technology create to find 
buyers faster for our 
clients

A higher average list-to-
sell price than the average 
MLS listing means more 
money in your pocket

6

4
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RELATIONSHIPS  |  INTEGRITY  |  RESULTS

WHO YOU WORK WITH 
MATTERS

3S558 Tinker Ave, 
Warrenville

235 Walker, Elburn

145 W Hattendorf  Ave, 
Roselle

1244 Hollingswood Ave, 
Naperville

523 Calhoun, Aurora

1045 Foxworth Blvd, 
Lombard

135 James St, Montgomery

844 Coral, Bartlett

1321 S Finley Rd, 
Lombard

214 Wakeman Ave, 
Wheaton

527 Hankes, Aurora 

574 Cottonwood Cir, 
Bolingbrook

603 W Campbell St, Joliet

416 State, Batavia

Scan the QR code for 
more listings

THE RISTINE TEAM’S APPROACH DELIVERS EXCEPTIONAL SERVICE 
THROUGH EVERY STEP OF THE PROCESS. DON’T JUST TAKE OUR WORD 
FOR IT. HERE ARE JUST A FEW OF OUR FIVE STAR REVIEWS. 

438 Jamestown Ct, 
Aurora

27w388 Chartwell Dr, 
Winfield

10 S 18th, Maywood 

1021 W Walnut St, St 
Charles

4127 N Overhill Ave, 
Norridge 

1342 Normantown Rd, 
Naperville 

5901 Oakwood Dr #139, 
Lisle

29 N Lincolnway, North 
Aurora

214 Grand, Aurora 

2205 Covington Ln, 
Plainfield

43W319 Beaver Ln, St 
Charles

615 Bull Run Ct, 
Naperville

818 S Jefferson St, 
Jefferson

454 Norton Ave, 
Glendale Heights 

13010 Bradford, 
Plainfield

10401 Moody Ave, 
Chicago Ridge

67 Beechmont Ct #1, 
Schaumburg 

2512 Lockner Blvd, Joliet

856 Brompton Ct, Carol 
Stream 211

S Alder Creek Dr, 
Romeoville

RELATIONSHIPS  |  INTEGRITY  |  RESULTS

KEY MARKET FACTORS

PRICE

Pricing your home properly from the start is the 
deciding factor on how long it will take to sell it.

TIMING

Property values are affected by the current real estate 
market. Because we can’t manipulate the market, 
we’ll collaborate on a pricing and marketing strategy 
that will take advantage of  the first 30 days your 
property is listed. It’s the window of  opportunity 
when buyers and their agents discover your property 
and are most likely to visit and make offers.

LOCATION

Location is the single most important factor in 
determining the value of  your property.

The proper balance of these factors will 
expedite your sale.

RISTINETEAM.COM  |  630.665.1000

Jeff Ristine and his crew 
did a great job. Very 
thorough and fast!

CONTRACT TO CLOSE

Contract 
Review

Inspections & 
Negotiation

Legal Review: 
Property

Legal Review: 
Contract Compliance

30 Calendar Days

Legal Review: 
Loan & Conveyance

Repairs & 
Appraisal

Resolve 
Financing

Pre-Close 
Inspection

5 business 
days

10 business 
days

10 calendar 
days

3 business 
days

Contract 
Acceptance

Quiet 
Period

Successful 
Closing

RISTINETEAM.COM  |  630.665.1000

The Ristine Team believes in offering full service real estate to our 
clients. We have a dedicated team of  professionals to assist you in 
every aspect of  your real estate experience. Because of  our full team 
of  specialists, we have more time and resources to devote to you.

OUR TEAM

Listing 
Specialist

Exclusive 
Vendors

Buyer 
Specialist

Operations 
Manager

Transaction 
Coordinator

Listing  
Coordinator

Inside Sales 
Team

YOU

Marketing 
Coordinator

COLLATERAL

KELLER WILLIAMS REALTY

FRESH 
DESIGN

TE AMS INVOLVED

Ownership
Subjec t Mat ter Exper ts

COLL ABOR ATION EDUC ATION COPY WRITING

Designed and ar t  direc ted a comprehensive 
sel ler ’s  guide for Kel ler  Wil l iams Real t y,  translat ing 
the home-sel l ing process into a c lear,  engaging 
narrat ive.  Developed custom layouts and 
or ig inal  graphics to simpli f y  key s teps ,  market 
considerat ions ,  and best prac t ices.  Col laborated 
with s takeholders to ensure accurac y and brand 
al ignment ,  del iver ing a pol ished brochure that 
suppor ts agents in ef fec t ively  communicat ing value 
to prospec t ive sel lers .



S TR ATEGY COLL ABOR ATION FRESH DESIGN PRESENTATION

RSNA ANNUAL MEETING REDESIGN
EXPER IENT IAL

A s the Ar t  Direc tor from RSNA , I  got the 
oppor tunit y to work with Spark s Market ing and 
in-house teammates to reinv ision the annual 
meeting at tendee exper ience.  Over the course 
of  1.5 years ,  teams concepted and developed a 
design sys tem and meeting exper ience that would 
reach over 40,000 annual  at tendees.  The projec t 
examined mater ials ,  ac t ivat ions s tat ions ,  learning 
exper iences ,  educat ional  oppor tunit ies and 
net work ing pods to name a few. 

TE AMS INVOLVED

Corporate Relat ions
Creative Ser v ices
Spark s Marketing LLC.

Marketing
Meetings




